
 

 

Northeastern Seminary 

Job Description 

Job Title       

Director of Marketing   

     

Reports to     Created   Status 

AVP of Seminary Enrollment   February 2020   Exempt 

 

Job Objective: The director of marketing oversees the development and execution of all communication 
and marketing strategy in line with the overall strategic goals of the Seminary. The Director provides 
operational expertise and strategy in marketing and communication to enable the Seminary to meet 
enrollment and advancement goals. In addition, the director of marketing directs and oversees the 
planning of meetings and special events for the Seminary to ensure alignment with institutional mission 
and strategic goals. 
 
Job Responsibilities: 
 
Marketing and Brand Development 

● Develop and implement a comprehensive, integrated marketing plan for the institution, driven 
by brand identity and the strategic map, that addresses such critical issues as market position, 
and messaging for all Seminary degree programs and endeavors 

● Utilizing best practices in digital communication, establish and implement communications 
policies that guide consistency and alignment with all mediums and materials used to 
communicate to internal and external audiences of the Seminary. In cooperation with the 
associate vice president for Seminary enrollment, director of Seminary advancement, and 
director of alumni relations: 

○ Utilize best practices in digital communication, develop and implement communication 
schedule for the Seminary using a data-driven approach to more effectively target and 
send messages for prospective students and alumni to provide updates, promote 
conferences and events, and assist with fundraising communication, etc.—emails, social 
media posts, publications, promotion, advertising 

○ Create and implement an overall social media strategy for YouTube, Instagram, 
Facebook, Twitter, and other platforms as needed, with the goal of increasing audience 
engagement, curating dialogue, and positioning the Seminary as a thought leader in the 
public square 

 
Website Development 

● Manage the day-to-day activities of the Seminary website and ensure workflows to provide 
quick resolution to website issues 

● Utilize web analytics and create and implement plans to drive conversions, improve visitor 
interactions, and optimize performance and evaluate ROI for all initiatives. 

● Serve as key driver in the optimization of search engine performance 
o Monitor search engine rankings and referrals 
o Monitor site traffic and user behavior. 

● Serve as a liaison and primary contact for outside vendors and contractors, including third-party 
website developers. Work with vendors to create and implement new functionality as needed to 
accommodate organizational needs 



 

 

 
Events 

● Work closely with seminary’s Strategic Leadership Team to position Seminary events and 
programs to meet enrollment and brand goals 

● In consultation with other senior administration, plan, calendar, and oversee events to ensure 
alignment with the Seminary’s mission and strategic priorities 

● Manage the communication, promotion, and evaluation of all Seminary events 
● Provide an integrated, strategic communication plan for events as a part of the overall 

enrollment communication strategy 
● Evaluate event ROI 

 
Effectively lead and supervise assigned staff and student workers. 
Perform other duties as assigned. 
 
Qualifications 

▪ Demonstrated experience and leadership in managing comprehensive strategic 
communications, media relations, and marketing programs to advance an organization’s mission 
and goals 

▪ Passion for Northeastern Seminary’s mission 
▪ Innovative thinker, with a track record for translating strategic thinking into action plans and 

output   
▪ Ability to manage multiple complex priorities within a demanding time frame 
▪ The successful candidate should have a track record in leading the marketing mix of a fast-

growth business with a focus on measurement, analytics, and continual improvement. 
▪ Extensive successful writing and editing experience (externally focused) with a variety of print 

and online communications media 
▪ Demonstrated capabilities in web design and user experiences, marketing and communications, 

market research, and social media marketing, making suggestions for improvements and 
utilizing CRM data for communications.  

▪ Basic knowledge of Adobe Creative Suite with specific competency in Adobe InDesign. 
Background in Adobe Premiere is preferred but not required.  

▪ Experience creating or managing the production of  video and photo projects  
▪ Experience in building, mentoring, and coaching a team that can deliver and exceed 

expectations 
▪ Excellent and persuasive communicator for both internal and external stakeholders 
▪ Background in migrating sales and marketing CRM system to SalesForce a plus (but not 

required) 
▪ Experience in Hubspot a plus (but not required)   
▪ Minimum of five years’ experience in a marketing, communications or related management role 

either in-house or with an agency 
▪ Strong analytical, planning, forecasting and budgeting/financial skills 
▪ Advanced degree in communication, marketing, journalism, or a related field strongly preferred 

 
 

 


